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 Profile of Rep. of KoreaⅠ



The Republic of Korea is situated on th
e Korean Peninsula, which spans 1,100
㎞ from north to south.

Area : 99,585㎢ (45% of Korean Peninsula)

 70% of total area is mountainous

 61% of agricultural land (18,460 ㎢) is des
ignated for rice production

Capital : Seoul (10 million inhabitants)

Temperature : -15°C ~ 35°C

Annual rainfall : 1,276 mm

(Source : Korean Government homepage
(www.korea.net))

  Physical Profile



 Population of the Republic of Korea (2004): 48 million

 Population Density (2004): 492 persons/㎢

 Annual Growth Rate (2004): 0.49 %
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  Population Profile
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<Korea’s Economy Ranks in the World>

  Economic Profile
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10667.4$ Bil.GDP (2004)

12372.6$ Bil.Trade (2003)
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  Environmental LabelsⅡ



  Environmental Labels for activating G/P

211 items:
Waste paper, waste
plastic products, waste
fibers, waste rubber
products, etc.

Korean Agency for Techn
ology and Standards

Ministry of Environment,
Ministry of Commerce,
    Industry and Energy

Act on Promotion of Savi
ng and Recycling of Res
ources

1997

Good Recycled Mark

Logos

48 items:
Energy (electricity)-
saving office and home
appliances, etc.

24 items:
Refrigerators, TFT-LCD,
digital cameras, etc.

107 items:
Office items,
construction materials,
living goods, industrial
goods, etc.

Targeted Item
s

Korea Energy Managem
ent Corporation

KOECO,
Environmental Managemen
t Corporation

Korea Eco-products Insti
tute (KOECO)

Operating Bod
y

Ministry of Commerce,
    Industry and Energy

Ministry of EnvironmentMinistry of EnvironmentLead Governm
ent Agency

Act on Energy use Ratio
nalization

Development of and Suppo
rt for the Environmental Te
chnology Act

Development of and Sup
port for the Environmenta
l Technology Act

Regulatory Fra
mework

199820021992Year Created

Energy Saving Mark
Environmental Declaratio

ns of Product
Korea Eco-Label



Korea Eco-Label Program (1)

Launched in April, 1992

Governed by MoE & operated by KOECO

Regulatory Framework             

: Development of and Support for the Environmental Technology Act

Parties involved and responsibilities:

Ministry of Environment (MoE)

• Development/amendment of 
  relevant regulation

• Public notification

 Korea Eco-Products Institute
(KOECO)

• Product group selection & criteria development

• Certification and surveillance check

• Promotion of green procurement
• International cooperation, etc.



Korea Eco-Label Program (2)

A total of 107 product-specific criteria are available (www.koeco.or.kr/eng)

Office
(15)

Living Necessities
(11)

Construction &
Housing 

(29)

Transportation 
(11)

Industrial
(12)

Multipurposed
(15)

 Printing paper, adhesive paper products, copiers, printers, PCs,
 toners, office furniture, gas cabinet heaters, water dispensers 

 Soaps, detergents, cleaners, clothing, shoes, bag, toilet paper, 
 aerosol products, imitation jewelry

Paints, adhesives, wallpapers, thermal & acoustic insulating 
materials, windows, floor coverings, toilets, faucets, pipes, 
Lamps, decorative sheets  

 Tire for passenger car, bus & truck tires, engine oils, air filters,
 anti-freezing solutions, brake linings & pads 

Hydraulic fluids, printing inks, industrial batteries, packaging 
materials, deodorants, soil improvers 

Oil products, solar water heating, recycled plastic, batteries,
biodegradable resin products, waste reducing machines 

Home Appliances
& Furniture(14)

 Air conditioners, washing machines, refrigerators, vacuum
 cleaners, air cleaners, TVs, VCRs, mobile phones, furniture



Korea Eco-Label Program (3)

Current Status

 2,855 products from 717 companies have been licensed under
107 product groups as of Feb. 2006
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  Green Procurement LawⅢ



 1. Green Procurement Law



Necessity of systematic changes for facilitating dissemination of 
environment-friendly products

Strengths of fo
reign environm
ental regulatio
ns

Increased dem
and for enact
ment of green
procurement l
aw

Limitations o
f end-of-pipe
treatments

Limitations of
Preferential P
urchasing Sc
heme

  Background



Limitations of Preferential Purchasing Scheme

(KRW billion)

99 156

910

      recycled       Korea Eco-Label     domestic material

      product           product           through PPS

Korea has implemented the preferential purchasing scheme to invi

gorate green purchasing in the public sector without great succes

s.

 Purchase amount of Korea Eco-Label Products: KRW 156 billion

  Purchase amount of recycled Products: KRW 99 billion

⇒ The MoE has thus decided to enact the “Act on the Promotion
of the Purchase of Environment-Friendly Products (Green Proc
urement Law).”

2004yr



  Green Procurement Law

Upon the enactment of the “Act on the Promotion of the Purch
ase of Eco-Products”, Korea became only the second country
in the world to mandate public agencies to purchase eco-pro
ducts

※ The full text of law is available at
                        http://www.koeco.or.kr  >  Data room  >  Data

Promulgated in December 2004

enforced from July 2005

Purpose

To expand the eco-product market through a mandatory public gre

en purchasing scheme

To prevent wasteful use of resources and environmental pollution,

and   to contribute to sustainable development in the domestic

economy



  Main Provisions of the Green Procurement Law

□ Definition of Eco-products

Korea Eco-Label-certified products or products satisfying certific
ation criteria

Korea Good Recycled Mark-certified products or products satisfyi
ng certification criteria

Other eco-products satisfying criteria deliberated upon and notifi
ed by the MoE

□ To whom?

National and local governmental agencies, government-invested i
nstitutions, etc.

 Large scale, public-sector organizations



  Main Provisions of the Green Procurement Law

□ Obligation of public agencies to purchase Eco-products

The obligation is applied to not only direct purchasing but indirect
purchasing through service contracts such as cleaning, building r
epairs and maintenance, etc.

Public agencies should purchase environment-friendly products f
or all purposes, except in any of the following cases:

 When an environment-friendly product is not available

 When a stable supply of an environment-friendly product is not availa
ble

 When an environment-friendly products is of low quality

 When an agency intends to purchase products other than environmen
t-friendly types to perform preferential purchase regulations under ot
her laws such as the Welfare Law for the Disabled

 When given any other unavoidable reasons such as urgent demand, t
hat makes the purchasing of environment-friendly products difficult



  Main Provisions of the Green Procurement Law

□ Establishing plans for promoting green procurement (1)

The MoE establishes a work plan every 5 years which encompass
es the following:

 Policy directions and implementation plans

 Targeted items for eco-products and important issues with re
spect to criteria

 Analysis and improvement of public agencies’ green procurem
ent based on performance reviews

 International cooperation in relation to eco-products, etc.

※ In order to deliberate the Basic Plan, the Ministry of Environme
nt shall organize and administrate the Green Purchasing Coun
cil



  Main Provisions of the Green Procurement Law

□ Establishing plans for promoting green procurement (2)

Purchasing Guidelines of Eco-products

 The MoE shall set up annual guidelines for Eco-product purc
hasing pursuant to the Presidential Decree and notify the hea
ds of the public agencies.

Purchasing Plan of Eco-products

 In accordance with purchasing guidelines, the head of each
public agency shall establish and announce their Purchasing
Plans of Eco-Products, and submit it to the MoE



  Main Provisions of the Green Procurement Law

□ Provisions for encouraging public agencies to fulfill purchase o

bligations of eco-products

Public agencies shall announce their purchasing plans and annual
performance  reports to the public ⇨ active participation

 Through web site, public journals, advertisements, etc.

Reflect procurement results of eco-products on the performance
evaluation items of central administrative agencies, local governm
ents, etc.

Provide preferential grants of environment-related subsidies to lo
cal govts.



  Main Provisions of the Green Procurement Law

□ Korea Eco-Products Institute (KOECO)

KOECO established

 To Provide relevant information to support the purchase of Ec
o-products

 To Select targeted items and develop relevant criteria for Eco-
products

 To Establish standards for operations related to conformity of
Eco-products

 To provide educational and public relations activities with resp
ect to eco-products, etc.

KOECO is a successor of KELA

 KELA changed its name to KOECO as provided in the act, exp
and its business areas and specialize in overall green purchasi
ng functions



Process



 2. Supporting instruments the law



  Gov’t e-procurement system (GePS)

Special Shop for
Eco-products

Korea Eco-Label
product

Recycled product

Good Recycled pro
duct

GePS provides various information (bid information, products character
istics, purchase, payment, purchase results) via the internet



GePS is a nationwide integrated Government e-Procurement System th
at enables all procurement processes from 'purchase request' to 'paym
ent' to be processed online and was established by the Public Procure
ment Service

The Public Procurement Service (PPS) is a central government procure
ment agency that purchases and provides goods and services needed
for the operation of various government organizations

24,16
81,05513,3596449,1102004

28,53
91,21316,9516889,6882005

21,98
653512,7125528,1872003

20,50
458111,9645597,4012002
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Reserve
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Procure

ment & Is
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  Gov’t e-procurement system (GePS)

<Scale of public procurement through PPS(KRW b
illion)>

<Outline of GePS>



  Korea Eco-products Information Network

Korea Eco-products Information Network => www.ecoproducts.or.kr

 Providing detailed information on eco-products (7,000 products)



  Education and Public Relations to public sector

Lecturing tours for procurement officers

 For the purpose of dissemination of green procurement, education on green pro
curement has been in progress.

 In 2005, lecturing tour was in action all over the country  by MoE an
d the KOECO jointly (total 2,700 persons)

Publicity work through PPS’s e-mailing ser
vice (monthly)
 To publicize the Green Procurement La

w

 To publicize the gov’t policy regarding
green procurement

 To offer information on Eco-products



  Dissemination G/P to Private SectorⅣ



  Voluntary Agreement on Green Purchasing

To promote green purchasing practices in the industrial sector, th
e MOE initiate  thirty large-scale companies in  V/A on sep. 2005

With whom ?

 MoE & thirty large-scale companies

…



  Voluntary Agreement on Green Purchasing

What to do?

consolidate inner-regulation for activating green purchasing
establish purchasing plan as eco-products & evaluate and an
nounce the purchasing performance
have staff education on green purchasing
build up Eco-SCM
develop, manufacture, and sell the eco-products
disseminate green purchasing to upstream company

Participation
company

Government

provide the information on eco-products
map out the environmental policy on green purchasing
seek publicity on purchasing performance
give official commendation to company with excellent results

Company
& Gov’t

hold the campaign to disseminate sustainable a green purch
asing-oriented consumption culture

organize and manage the steering committee to observe the
voluntary agreement



  Eco-products Korea

□ Eco-products Korea 2005

Period: 8~12 Nov. 2005

Venue: KINTEX, Goyang-Si, Kyeonggi Province, KOREA

Organized by: Korea Eco-Products Institute (KOECO), Korea Gre
en Foundation

Subject: Towards a green society with Eco-products

Exhibit Profile: Electronics, Architecture/Construction Materials,
Office Products, Living Necessities, Car related Products, Energ
y, Consulting service

ECO-PRODUCTS KOREA is the largest eco-product exhibition in
Korea that supplies eco-products and eco-services to practicing
environmental businesses and communities.

ECO-PRODUCTS KOREA helps to prepare a place for domestic a
nd foreign eco-product manufacturers, consumers and distributor
s, to exchange information.



□ Eco-products Korea 2005



  Education and Public Relations to General Citizen

Education for private sector ⇒ with NGOs such as Korean GPN

 Differential Educational programs for homemakers and student
s

Public relations through TV, radio, the internet, various booklets, e
tc.



After the enactment of the G/P lawⅤ



  Achievement of Green purchasing in public sector

After the enactment of Green Procurement Law, to publicize the la

w leaded to results in satisfaction

 Green procurement through GePS grows lager every year

 Especially, Green procurement through GePS of 2005 increa

sed 600% over that of 2004

434

’05

650

’06
(expected figure)

7656amounts

‘04‘03Year

      <Green procurement through GePS >

                                  (단위 : KRW billion)



□ In the process of enactment

No technical barrier to trade

Non-discrimination, transparency, proportionality ← primary principle

of EU

Linkage with other preferential purchase schemes such as products
made by handicapped persons

□ To promote sustainable procurement

Gain strong commitments from the heads of organizations and est
ablish a driving system for sustainable procurement

Promote education and public relations

 A key factor for the success of SPP

Strongly encourage suppliers to participate green purchasing

Provide easy access to information on eco-products

 Special web sites, DB, handbooks, guidance manuals, etc.

Developed country’s obligation and international cooperation

  Learning from Korean experience



Thank you for your attention!

Im, Hyun-Jung
hjim@koeco.or.kr

hjim1004@dreamwiz.com


