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ฝ่ายฉลากเขียวและฉลากสิ่งแวดล้อม

Green Label                   Circular Mark Chumchon label for the protection of 
Environment and Consumer 

Environmental Product Declaration     
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Type I Type II Type III Other



3

3



4

Thailand Green Label

Outline
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Quality and 
certification 
capabilities 
Maintaining

Certification 
promotion

Networking 
collaboration

Business 
opportunity

Strategy 1 Strategy 2

Strategy 3 Strategy 4

1. Quality management system
2. Capacity development
3. Satisfactory survey

1. Increase product certification
2. Revise/develop new product 

criteria
3. SMEs promotion

1. Activity with SCP partners
2. New MOU development

1. Public relation activity
2. Renovate website

100%

Lead Auditor Training

Customer survey

95% satisfaction

Personality
Training

80%

100% 100%



GL certified 2023   788 Models      120 Companies

GL certified 2024   852 Models      119  Companies

TGL 2024
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Strategy 2 Certification promotion: Increase product certification

Increase 8.5%

Construction material + 6.3 %

Electric devices - 2.2 %

Office supply - 10.1 %

Paper products + 48.4 %

Services + 7.7 %

Home & Living - 7.7 %

Vehicles + 180%



Strategy 2 Certification promotion: Increase product certification

Promote circular economy and good practice to SMEs while maintain consumer rights and safety

Criteria cover 

• Product quality

• Energy/water/waste management

• Consumer protection

TGL 2024

Clothes products: 8 enterprises 10 models Body cleaning  products: 7 enterprises 20 models Packaging products: 4 enterprises 25 models
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• Reinforcement and Deformed Bars
• Steel Tubes

• Bricks, Blocks and Wall Panels
• Cement and cement products

• Concrete pipe
• Building Construction/Renovation Services

• Mortar
• Paint
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Strategy 2 Certification promotion: Increase product certification

Revise/develop new product criteria

SMEs promotion

TGL 2024

• Battery
• Transformer

6 New developed

4 Revision

• Gypsum board
• Insulation

• Precast Pre-stressed Concrete Floor Slabs
• Electric vehicles

-> 10 SME enterprises got certified



Strategy 3 Activities Target

At least 2 Activities

1 New MOU 
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Networking 
collaboration

TGL 2024

SPP Training

1. Activities with SCP partners

2. New MOU development

MOU with TISTR

MOU with TISTR PCD for Development criteria of 
High Performance and Environmental friendly 

Septic Tank  

APEC workshop 

GEN Annual meeting
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• Increase reach on FB 
• 2 PR activities
(under GIZ Scaling SCP Project)

Business 
opportunity

 Increase following 20%

 Reach >3.5 k
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TGL 2024

1. Public relation activity
Strategy 4 Activities Target Result

Annual award

Seminar

Troop parade
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To create awareness in changing behavior 
from production to consumption in a 
sustainable way

Activities result#1
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Activities result#2
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Producer/Service provider General public

• Surveyed more women 
than men

• The age range with the 
most responses is 41 
years and above

• The group is a group of 
company employees

• Income more than 
50,000 baht/month

• Everyone knows the 
Green Label

• Most of them know 
through the website

• Want to receive news 
via email

• Surveyed more women 
than men

• The age range with the 
most responses is less 
than 20 years old

• Students
• Income less than 15,000 

baht/month
• About 30% do not know

the Green Label
• Most of them know 

about it through Social 
media

• Want to receive news 
via Social media
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Renovate website
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TGL 2024

• Improved display of Green Label certified 
people (to be consistent with the Green Basket 
database)

• Added other labels section
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website improvement
TGL 2024
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2025 Direction
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Strategy of Ecolabel Program

Workshop 1: Situation Analysis and Capacity Assessment-28/10/2567

Green Product Growth Trend: 

The market is growing in a direction 

where consumers are more 

interested in environmentally 

friendly products. This is a good 

opportunity to expand the market 

for both manufacturers and service 

providers.

Opportunities and challenges
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Strategy of Ecolabel Program

Expanding cooperation with the 

government sector: 

Government support can create 

opportunities to develop public 

policies that support the use of 

green label products.

Opportunities and challenges
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Strategy of Ecolabel Program

Expanding 
Collaborating with 

customers: 
Focusing on 

communication with 
support from your 
customers builds 

credibility and trust 
with your 

consumers.
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Increase new product group certification, 

new producer list to get certified



Strategy of Ecolabel Program

Opportunities and challenges
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THANK YOU
www.facebook.com/greenlabelthailand

www.tei.or.th/greenlabel/index.html 

greenlabelthailand@tei.or.th


